
T I M E  D E S I G N I N G  
P R E M I U M I S AT I O N  

  



4  N I G H T S  
 A Kidney In The Turkish Riviera



T I M E :  



PA N D E M I C   
E F F E C T





T I M E  I S  A  P R E C I O U S  A N D  
P R E M I U M  C O M M O D I T Y.  



A N  I N V I TAT I O N
To challenge how you think  
about premium experiences



A N  I N V I TAT I O N
to challenge everything you know  

about premium experience experiences

P H O N E S  A R E  F U E L L I N G  
D U A L I T Y  



P R E M I U M  E X P E R I E N C E S   

Appeal to guest desire for unique 

Stand out amongst similar and same category experiences 

Generate more premium customers 

Encourage repeat premium experience visitors



Pre & Post Experience Time Design 

Time Visioned 

Time Tinkering 

Time Tempo 

Times Of The Day & Seasonal 

Tapping Into Guest Past Timelines



P R E M I U M I S AT I O N Deliver Rare Experiences 

Create New Occasions 

Stretch Category Norms Upwards 

Deliver Extreme Value 

Provide “Once In A Lifetime” 

Design Elevated Experiences 

Reach Refined Audiences 

Elevate Brand / Build Desire.



T H E  P E R S O N

Packages, propositions, products, price and (sometimes) 
pretence and label them as premium experiences. 



“You've got to start with 
the customer 

experience and work 
backward”  

~Steve Jobs



H O W  D O  Y O U  S P O T  A  L U X U R Y  
G U E S T ?  



E A C H  G U E S T  I S  A  “ O N E ”  
V I E W I N G  Y O U  T H R O U G H  T H E I R  

L E N S  N O T  Y O U R  L E N S  

… and not anybody else’s 



D R O P  D E M O G R A P H I C S   
C A P T U R E  C O M M O N A L I T I E S  &  

C O N D I T I O N S  



W H AT  D O  A L L  L U X U R Y  G U E S T S  
H AV E  I N  C O M M O N ?  



P R E  A N D  P O S T  E X P E R I E N C E   
T I M E  D E S I G N







P R E  E X P E R I E N C E  
Secret Cinema



P O S T  E X P E R I E N C E  
Artefacts, a cost centre or 

time extender 



T I M E  V I S I O N E D



T I M E  T E M P O



C O N T R A S T  S P E E D  &  S C R O L L S



B U T… .



W E  D O N ’ T  W A N T  T O  S L O W  
T H E M  D O W N  T O O  M U C H



B E C O M E  A  S T U D E N T  O F  T I M E



5  H O U R S  …  1 5  M I N U T E S



T I M E  T I N K E R I N G



N I G H T  5  O F  7  N I G H T  S TAY  



 Ask better questions 

 Intently listen to answers 

 Do more experiments 



 T I M E S  O F  D AY  &  S E A S O N A L I T Y



TA P  I N T O  G U E S T  PA S T  T I M E L I N E S  



FAT  D U C K



C H A N G E  T H E  Q U E S T I O N S  
Create the conditions for magic to happen



P R E M I U M  E X P E R I E N C E  P R O V I D E R S  

What are you doing with your guests time? 
And are you designing it well for that precious value exchange.



L E T ’ S  C O N N E C T  O N  L I N K E D I N  

T H A N K  Y O U   


