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TIME DESIGNING
PREMIUMISATION
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PREMIUM EXPERIENCES

> Appeal to guest desire for unique
> Stand out amongst similar and same category experiences
> Generate more premium customers

> Encourage repeat premium experience visitors



> Pre & Post Experience Time Design
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‘>Time Tempo
> Times Of The Day & Seasonal

> Tapping Into Guest Past Timelines



PREMIUMISATION

> Deliver Rare Experiences

> Create New Occasions

> Stretch Category Norms Upwards
> Deliver Extreme Value

> Provide “Once In A Litetime”

> Design Elevated Experiences

> Reach Refined Audiences

> Elevate Brand / Build Desire.



THE PERSON
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- ~Steve Jobs




HOW DO YOU SPOT A LUXURY
GUEST?



... and not anybody else’s
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PRE AND POST EXPERIENCE
TIME DESIGN
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TIME TEMPO







BUT....






BECOME A STUDENT OF TIME



5 HOURS ... 15 MINUTES
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TIMES OF DAY & SEASONALITY




TAP INTO GUEST PAST TIMELINES
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PREMIUM EXPERIENCE PROVIDERS

What are you doing with your guests time?
And are you designing it well for that precious value exchange.
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LET'S CONNECT ON LINKEDIN

THANK YOU



