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FLYING SCOTSMAN

BOILER TUBE

* Exclusive

* Limited edition <zt

* Engraved b ﬁ
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* High Margin- 68% T 2-_. oN
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* GP 20k, 370 units

* Top seller online




RETAIL
PERFORMANCE

e £810k in retail sales

120,000 items sold, 7,000 items sold
online

More than 10% of the £7.3m annual
retail turnover

Nearly 450k gross profit

54% margin

Top categories: home, plush, adult
accessories
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WHOLESALE

Heritage railway product viewing

54k of wholesale orders

29 wholesale orders

e 15,000 units sold

* Top Sellers pin badge, keyring, plush bear
& tote







2
s
z
a
0
0
)
3
%
y
]
>
R

Bl me = B 0SS e
< LONDON ENORTH EASTERN RAILWAY
®
¢

ity NN _ |KINGS croS'S

>/ ol = N s 2
‘Centenary of the Flying Scotsmar




LICENSING PERFORMANCE

* 14,000 copies of the book sold during the centenary.

* Publishing and brand licensing partnerships have brought
in £800k.

e Royalties on track for £1m income. This is £550k more
than our original target.

e Still signing up new brand licensees for the Flying
Scotsman brand and centenary partnerships are extending
in new directions.
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*  Museum visitors up 47%.
* Donations up 48%.
* Website visits were up 28% to 1.45m

* Website page views surged 56% to 4m and
usersrose 33% to 1.1m
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/ * National Railway Museum saw a 30%
L Wean ring & plos( n the MHU(.'K“J wlocd 4 ‘ . . . . . .
D T ey - increase in national and international media
= |- a7e = I coverage.

 Over 52,400 people bought tickets to ride
behind Flying Scotsman during the
centenary.




KEYS TO SUCCESS

Understand why
Work together

Get things done

Be open and honest

Be adaptable
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